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Bonomi Group: the desire to always take

the challenge to grow
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leading group in the production of compo-

nents for the flow of liquid and gaseous fluids,

composed of specialized and complimentary
companies able to promptly respond to the needs of
its clientele which requests ever more innovative and
technologically performing products. This is the Bo-
nomi Group, which for over a century has been ope-
rating with success across the whole world in the sec-
tors of plumbing and heating. It has been animated
for generation after generation by an unsurpassable
value — its passion for its work. Passion which you
can feel the moment you cross the threshold into the
company and which is clear and contagious when you
listen to Aldo Bonomi, who runs the company along
with his brother Carlo and their respective children.
The president spoke to us about operations and about

the projects which this dynamic company — compo-
sed of Rubinetterie Bresciane, founded in 1901, lea-
der in the production of valves, and the first producer
to make ball valves in two-pieces; Valpres, founded
in 1978 and the leading company for the creation of
ball valves in steel and cast iron; and Valbia, founded
in 1995, the producer of electric and of pneumatic
actuators. A true production line with the client at its
center, from production to assistance services. “We
continue to invest massively in automation and in re-
al estate essential for growth. Orientation 4.0 which
we hear so much about, has always been in our genes,
and our logistic systems have been automated for so-
me time now. Even innovation is a major theme for
our affirmation on all markets. And so, we invest ap-
proximately 6% of earnings — which have surpassed
119 million euros — in R&D,” the president tells us,
adding that investments include those in human ca-
pital, with the new hiring of specialized and qualified
resources.

“The topic of company well-being for us is of fun-
damental relevance, too. For this, we have created
the Welstep network of companies, with the goal of
using economies of scale to jointly adopt company
wellbeing plans for all of our employees. The presen-
tation of our initiative was also attended by the Mini-
ster for Employment and Welfare, Giuliano Poletti”.
This company wellbeing trend is ever more affirmed
also thanks to the example of company trend-setters
like Bonomi, which is also a model of the best Made
in Italy technology.

“Our production factories are found exclusively in
Italia, with the exception of a site in Brazil making
pneumatic actuators, while our sales offices are in
Germany, England, Russia, India, North America,
and China. In particular, the Rubinetterie Bresciane
factory in Gussago is at the avant-garde on the natio-
nal scene in Italia.

Destined for the production of ball valves and brass
joints, its roofed area of 40,000 sq. meters has been
designed with the goal of lowering energy consump-
tion thanks to the most advanced of technologies and
has a high level of safety. It has been certified Class A,
making it the first Green Company in Lombardia in
our sector”. With a dynamic organization that is focu-
sed on the future, Bonomi Group, brings forward its
family traditions, but is always state of the art on the
market as its supplies innovative, dynamic, and hi-
gh performing responses for its clients. Aldo Bonomi
concludes, “You must never take anything for gran-
ted. We are forced to grow, because without growth
there is no future. To reach such a goal, you must be
satisfied with the work that you do”. Passion, always
and anywhere... 1%
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